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Abstract

In recent years, sports in China, especially motorsports, a relatively new field
for the country, has developed vigorously and has made some positive achieve-
ments. From the introduction of Formula One in Shanghai in 2004 to the sign-
ing of the first Chinese Formula One driver Zhou Guanyu with the Alfa Romeo
Formula One team in 2021, all reflect the rapid development of Chinese mo-
torsports. The relevant English news is an important way for domestic fans to
timely understand the development and trend the sports events, and the accu-
rate and authentic translation of English news reports plays an important role
in this. How to achieve accurate translation and appropriately convey the rele-
vant content is the priority. From the perspective of communicative translation
theory, this paper mainly studies the appropriate methods of sports news trans-
lation by analyzing the high-quality English-Chinese parallel texts of F1 news
in different contexts and strives to translate the news content and its connota-
tion accurately and appropriately to facilitate readers’ reading and understand-
ing to the greatest extent, finally providing some references for accurate and
authentic sports translation and some ideas for the smooth development of
further studies on sports news translation.

Keywords

F1 News, News Translation, Communicative Translation Theory

1. Introduction

In China, a big sports country, motorsports is a special sports type. Its develop-
ment level also embodies the development of a national automobile industry and

automobile culture. The development of Chinese motorsports is relatively late.
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But it is fast and high-quality, and the development trend is getting more mature.
In 2004, Shanghai hosted the first Formula One Chinese Grand Prix, which was
also the first time China hosted three of the world’s top sporting events. In 2022,
Zhou Guanyu began his F1 career with the Alfa Romeo F1 team, becoming China’s
first official F1 driver. The development of the automobile industry and the accu-
mulation of automobile culture have jointly promoted the development of Chi-
nese motorsports and racing culture to a new historical height. Sports have the
power to guide people to surpass themselves and improve themselves, so sports
news has the special effect of stimulating positive energy and curing social diseases.
The development of the sports news industry in European and American coun-
tries is relatively perfect, but there are many problems and deficiencies in the
transmission of news reports about motorsports events in China. News translation
is one of these prominent problems. In recent years, domestic research on news
translation is increasing gradually, and the content of the research is gradually
becoming perfect. Many scholars tend to use various translation strategies and
theories to study the translation of news content, and some positive results have
been achieved in sports news translation studies in such fields as NBA and World
Cup. However, for most researchers engaged in sports news translation, news con-
tent specific to the field of motorsports is still less and relatively unfamiliar, and
there are still some deficiencies and problems such as misunderstanding of con-
text and lack of relevant background knowledge. Therefore, there is still room for
improvement in translation studies in specific fields. This paper hopes to further
verify and enrich relevant theories based on sports news translation practice, hop-
ing to further elaborate Newmark’s communicative translation theory from a new
perspective and expand the study of news translation in specific fields. The re-
search process of English sports news translation is also the process of foreign
news dissemination in China. Therefore, the significance of the research of F1
news translation is to deliver more valuable news content in the field of motor-
sports to the vast number of readers and motorsports fans and accelerate the pop-
ularization and dissemination of motorsports and related knowledge more accu-
rately and perfectly in China. The news text and translated text in this paper are
selected from Motorsport.com news, and it is also the basis of the case study. The
content of the report is the latest news, and most of these news writers are famous
media and experts in the field of motorsports, which fundamentally ensures that
professional news is of high quality. From the perspective of communicative trans-
lation theory, this paper analyzes multiple groups of different news source texts
and translated texts, conducts comparative studies, explores the internal in-depth
links between them and whether they are in line with the basic content of com-
municative translation theory, and considers the feasibility suggestions from the
perspective of communicative translation theory (Wu & Dong, 2025). This paper
intends to use the comparative research method to carry out comparative research
on multiple groups of different original news texts and translations, to find out

the similarities and differences between them, and then explore their universal
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and special laws. In the final stage of this paper, the method of induction and
summary will be proposed to summarize the research results of the whole paper

and put forward relevant meaningful suggestions.

2. Communicative Translation Theory and Sports News
Translation

2.1. Communicative Translation Theory

Research on Newmark’s translation theory abroad began relatively early. As one
of the representatives in the field of translation in the 20th century, Newmark’s
translation theory, especially the concepts of semantic translation and communi-
cative translation, have had a profound influence on the translation academic
community (Sun, 2019). Newmark opposed overemphasizing the social value of
language and instead emphasized its communicative function, thus forming the
viewpoint of “communicative translation”. Influenced by Chomsky, Newmark de-
veloped the concept of “semantic translation”. The research on Newmark’s trans-
lation theory in China started relatively late. However, with the continuous devel-
opment of the translation discipline in recent years, the study of Newmark’s the-
ory has gradually deepened. China’s research indicates that Newmark’s semantic
translation and communicative translation strategies also have guiding signifi-
cance in Chinese translation practice. Especially when dealing with texts with spe-
cific functions and purposes, the application of communicative translation strat-
egies helps to achieve the expected effect of translation.

Chen & Zhang (2008) pointed out that Newmark believes that translation the-
ory originates from comparative linguistics, and in the field of linguistics, mainly
involves semantics. All the questions of semantics are related to translation theory.
At the same time, Newmark believes that translation is not only a science but also
an art and a skill. For different types of language texts, translators need to adopt
different translation methods and try to make the translated effect on the target
readers should be as much as the original effect on the original readers. Commu-
nication only means that the original message will be sent in its equivalent context
to the target receptor (Jiang, 2018). Similarly, the main role of translators is to
send the message across without any form of distortion or emphasis. It is deliver-
ing the genuine context of the message to the language that the active receptor
understands.

Through translation, cultures meet the cultural other, redefine themselves, and
are mutually enriched. Communicative translation tries to produce an effect on
the readers of the target text, which should be as close as possible to that of the
original text. It pays attention to the understanding and reaction of the receiver,
that is, the effect of information transmission (Cao, 2008). Therefore, communi-
cative translation requires the translator to reorganize the language structure to
make the translation authentic and fluent. The key to communicative translation
is to convey information so that the reader can think, feel, and act. It gives full

play to the function of language to convey information. Han (2021) pointed out
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that communicative translation is a skill that plays the function of language to
convey information and produce an effect. It takes paragraph as the unit of trans-
lation and tends to under-translate, that is, to use all-encompassing generalities
when it comes to difficult words. Its translation is generally superior to the origi-
nal because it is effective, concise, and properly polished. If the translator wants
to convey the information of the original text and give full play to the function of
the information to convey the information and produce the effect, it is necessary
to fully arouse the reader’s thinking, feeling, and action, which is the key of com-
municative translation. Therefore, translators should make the source language
submit to the target language and the target language culture, pay attention to the
response of the target language readers, and express the obscure points in trans-
lation clearly.

Generally speaking, the works translated by communicative translation theory
appear more fluent, concise, and idiomatic, which is suitable for a particular reg-
ister. However, it is easy to lack translation, mainly because the translation focuses
on the expression of the spirit and ignores the equivalence of words and phrases
between the translation and the original. Although communicative translation
theory emphasizes the understanding and response of readers to make the target
text more fluent and smooth, which is more in line with the language habits of the
target text, it does not mean that the translator can deviate from the original text.
The communicative translation is also restricted by the content, form, structure,
and words of the original text, but it is better at exerting the linguistic expression

function of the target text.

2.2. Features of English Sports News

News reports can be seen everywhere in daily life, and the research on sports news
is increasing. Compared with other languages, English news reports are more pop-
ular and influential. Sports news is an important part of English news. Accuracy,
conciseness, and rapidity are the basic characteristics that sports news should pos-
sess. Among them, sports news has its unique style and features, which are as fol-
lows:

The first part is the lexical characteristic. Li (2012) pointed out that understand-
ing sports terminologies is the first step to understanding news. Compared with
terms in other fields, the most obvious feature of terms in English sports news is
their comprehensibility. Because almost any sport wants to generate more interest
to expand its influence and market value, sports terms are less “technical” and
easier to understand than technical or economic terms. She also pointed out that
the tension and excitement of sports competitions are more likely to arouse peo-
ple’s enthusiasm and inspiration. English sports news is very good at creating and
using new words. The use of these new words has greatly increased the vividness
and attraction of sports news. In addition, the wide use of nicknames is a unique
and interesting stylistic feature in English sports news. Besides the official names,

nicknames are generally accepted by sports news practitioners and sports audi-
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ences. The use of nicknames in sports news can make the article more vivid, in
addition to making it closer to the readers.

The second part is about syntactic features. Sports news discourse is a very in-
formative type of discourse, and to maintain the continuity and compactness of
information, long sentences such as compound sentences or parallel sentences are
often used in the reports (Zhou, 2013). Complex sentences have a variety of sen-
tence types, and complex sentences such as parallelism, subordination, congru-
ence, and conjunction are often found in the news. News stories are usually lim-
ited by space, but sports stories, in particular, are (Liu, 2010). Therefore, it must
be concise. Therefore, journalists often use direct quotes to summarize the most
important parts of a story, which is true and concise. Besides, to avoid unnecessary
misunderstanding, news reports usually use the speaker’s direct quotation to con-
vey the truest information to readers.

The third part is semantic characteristics. One of the semantic features of Eng-
lish sports news is the use of rhetoric (Liu, 2010). The rational use of rhetoric can
make the language more vivid, easy to understand, and attractive. This method is
often used in English sports news. Semantic variation can be realized with rhetor-
ical tools, which can make the language vivid and easy to understand. Synecdoche
and metonymy are the two most commonly used tools in this process. Synecdoche
is a part for the whole or a whole for the part. Especially in news headlines, it is
common to see the use of the country to refer to a group of athletes in a country,
because a country’s sports team is often seen as the representative and symbol of
the country. Metonymy refers to a figure of speech in which two things are closely
related and one is used to refer to the other (Li, 2012). In English sports news,
metonymy is often used about a certain sport, a certain player, or a certain feature
of a certain sports team. In addition, professional vocabulary, phrases, and syn-
tactic structures are very common in English sports news. Therefore, sports news
is more difficult to read than other news. In this case, it is essential for the reader

to fully understand the background to get the correct semantics of the news.

2.3. Sports News Translation

Over the course of nearly 20 years, relevant research on sports translation in China
has achieved certain results. The main research topics and paradigms have focused
on the following aspects: First, the construction of the discipline of sports English
teaching and translation, as well as the cultivation of talents. Second, the process
and characteristics of sports translation, as well as the translation process and
techniques of sports texts. This type of research focuses on analyzing the language
features of sports texts and exploring strategies and methods suitable for sports
translation. Third, the application of sports translation in specific fields or scenar-
ios. Usually, specific sports events or competitions are selected as the research ob-
jects, and the problems and solutions in the practical application of sports trans-
lation are discussed. Looking globally, in recent years, some research results on

sports translation have also emerged. However, as English is a universal language,

DOI: 10.4236/0jm|.2025.156051

891 Open Journal of Modern Linguistics


https://doi.org/10.4236/ojml.2025.156051

G.Z.Yang

the demand for sports-related translations in English-speaking countries is rela-
tively low. Therefore, most of the related research comes from non-English-speak-
ing countries (Huo, Li, & Hua, 2024).

Based on the basic content and characteristics of communicative translation
theory, it is more appropriate to choose communicative translation theory as the
theoretical guidance in the practice of sports news translation (Zhang, 2020). Dif-
ferent literary styles have different characteristics, and as mentioned in the previ-
ous chapter of this paper, sports news also has its basic characteristics. The appli-
cation of communicative translation theory can make the translation more rea-
sonable and reflect the characteristics of sports news (Zhang, 2019). Just like other
sports events such as the NBA and the World Cup, F1 news has its unique char-
acteristics, and these characteristics are suited to communicative translation the-
ory.

According to the theory of communicative translation, on the one hand, trans-
lation needs to faithfully convey the main information contained in the original
text. On the other hand, due to the differences between English and Chinese lan-
guages and cultures, translation needs to achieve the purpose of communication.
The focus of news translation is to convey the main information to the target au-
dience, rather than copy the original text (Zhang, 2022). Zhang (2022) also pointed
out that word is the smallest language unit. In the process of translation, whether
the target text can accurately convey the information of the original text largely
depends on the word translation. However, due to differences in expression habits
and ways of thinking, Chinese news and English news are quite different in many
aspects. Therefore, in the process of translating long English sentences, these dif-
ferences should be properly dealt with to make the content easier for readers to
understand. The translation of sports news between English and Chinese is a chal-

lenging task, in which cultural factors play a crucial role (Ma, 2024).

2.4.F1 News Translation Under Communicative Translation
Theory

Back to the text F1 news to be analyzed, this paper will use the theory of commu-
nicative translation to analyze its translated text. The general framework is as fol-
lows: whether the important task of the translation is to spread information, whether
it achieves the purpose of communicating with the target language audience, and
whether it avoids the obscurity of the translation.

Firstly, from the perspective of vocabulary, whether the translation of terms in
the target text is correct and unified, and whether the translation of cultural words
in the vocabulary reflects the translator’s recognition and respect for the culture
of the source language because the correct translation of words can reflect the au-
thority of the target text.

Secondly, at the syntactic level, whether the translation transforms the grammar
of the original text without changing the original meaning, whether adjusts the

logical structure of the original text into a form more acceptable to the target lan-
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guage group, and whether it makes it easier for readers to understand and accept
the original text.

Finally, at the level of style, whether the translation has divided the text types
and focused on the target language of such informational texts, and whether it has

elaborated the rhetoric in the text.

3. Case Analyses

3.1. Lexical Level

In the lexical aspect, there are a lot of jargon and expressions used by people en-
gaging in F1 circles, which are hard to deal with for translators (Ouyang, 2015).
Guessabi (2021) have mentioned that some news is full of culturally loaded words
and strange terms. If these expressions cannot be translated properly, that will be
difficult for readers to get understand them. Among those professional words, ter-
minologies, abbreviations, and neologisms are more significant.

ST1: Red Bull and Aston Martin have been found guilty of breaching last year’s
Formula 1 cost cap rules, as the FIA finally announced the outcome of its financial
audit on Monday.

TT1: EPRIRECAAT 2021 £F “HURNE " W358 thai A, ALl F A iy
e 5T O .

Some common words have special sports meanings in the field of professional
sports events. In this case, the “cost cap” is a financial rule first introduced in For-
mula One for the 2021 season to reduce the cost of the sport and create a more
level playing field for teams. The cost cap sets the maximum amount teams are
allowed to spend each season and is subject to FIA monitoring. Term translation
must play a communicative function. According to Newmark’s text types, profes-
sional terms are objective, not personal, and do not contain the function of ex-
pression. Their most important task is to convey information, so it is necessary to
find professional expressions corresponding to the source language in the target
language. Therefore, the translation of the cost cap into “Ti#1§” here can accu-
rately convey information and express professionalism. There are a lot of terms in
F1, and the translation requirements for terms are usually strict because the terms
are characterized by professionalism, unity, singularity, systematization, and sta-
bility.

ST2: “Australian GP buzz will tell me a lot about F1 comeback.”

TT2: WO KB ZE ) G A 5 B2 75 AR |1 Bl

Sports news reports have a very high requirement for timeliness, and the reason
why abbreviations are so widely used in news reports is that they are very concise
and easy to use. Although short in structure, it is highly culturally loaded. In this
case, “GP” is one of the most common abbreviations in Formula One. It is called
the “Grand Prix”. The word comes from French and means a big prize. Because
in the early days of horse racing, the champion could get a big prize. France is an
important birthplace of motor racing in Europe, so the Grand Prix is used in mo-

tor racing. In Formula One, every race is set up with large prize money, so it is

DOI: 10.4236/0jm|.2025.156051

893 Open Journal of Modern Linguistics


https://doi.org/10.4236/ojml.2025.156051

G.Z.Yang

translated as “ X #%%%€”. In this way, the connotation of the abbreviation can be
fully explained, the purpose of communicating with ordinary audiences and read-
ers can be achieved, and the role of communication can be fully played.

ST3: An FIA medical report that warns about the risks of brain damage to driv-
ers from excessive porpoising proves rule changes are needed for next year, says
Mercedes boss Toto Wolff.

TT3: MEFRAEHAITIT « TR/RRFRR— T FIA BRyT R A &,
IR 2> 45 2 T R I 0 UK, F B 75 0 B AE U AT B 25

New words often come into being with the constant development of sports.
They can be new words or phrases or new meanings derived from old words or
phrases, and the meaning of new words is often subject to a specific domain. In
this case, “porpoising” is the hottest word in Formula One since the ground effect
era began in 2022. For the 2022 season, F1 reintroduced ground effect into the
new regulations. As a result, the change in the way the car gains downforce causes
the bottom of the car to bounce repeatedly after hitting the ground at high speeds,
much like a dolphin repeatedly leaping out of the sea. Therefore, it is translated as
“UEHXBL”, which vividly shows the dynamic characteristics of this phenomenon.
And according to the principle of communicative translation, the translation of
new words should be combined with the context, rather than just the literal mean-
ing. This translation can achieve the expression effect corresponding to the origi-

nal text in the readers of the source language, standardized and accurate.

3.2. Syntactic Level

In terms of syntax, long complex sentences and modifiers are the two most im-
portant parts, which are common in Formula One news (Wang, 2014). For the
translation of long and complex sentences, attention should be paid to the con-
sistent transmission of the information contained in the news while emphasizing
the characteristics of accuracy, timeliness, and conciseness. Modifiers, in turn,
contain different forms that often need to be rearranged in translation.

ST4: A push by the FIA to change the 2023 technical regulations and lift floor
edges by 25mm to help eliminate car bouncing has not gone down well with a
majority of teams, who fear it forces an unnecessary and expensive redesign of
their new car plans.

TT4: FIA IEAEHERN B 2023 FEEOARMIN, EARRRARIL G 25 Z2RRKH
Bh i R BB B (R L. AN, X 4R BCA 2 B2 HE BN BVG, Al AT T4R
CIXREAE G AR BTH AR A, TR BB b BB R B

The language of English is characterized by the use of conjunctions, which is
the cause of long and complex sentences. This is quite different from the gram-
matical structure of Chinese. In this case, the sentence is very long and complex,
and there are a lot of meanings in the sentence. Grammatically, this sentence uses
many clauses and infinitives, which are intertwined. Translating the source text
directly into the target text is messy and illogical, which makes reading more dif-

ficult. Therefore, in line with the principle of communicative translation and con-
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sidering the linguistic characteristics of the target text, the target text divides the
source text into two sentences, reorganizes the word order and adjusts the struc-
ture. This makes the final translation reasonably structured and logical.

ST5: Aston Martin Formula 1 driver Lance Stroll says Fernando Alonso’s pushy
nature will be a boost to both him and the squad this year.

TT5: Bt « 57T F1 5228 « Wi BUREoR, SHEMASUREZ «F
i Rk i A PRS2 DA — b gt

Modifiers are as common in Formula One news as they are in any other text. In
this case, the modifier is relatively simple, an adjective, but the translation of the
modifier is not simple. The word “pushy” is used in this sentence to describe a
person’s personality. The person, in this case, is F1 driver Fernando Alonso. He
was a very funny man with a straight personality and a good sense of humor.
When communicating with the team and his teammates, he always speaks out if
there are problems and mistakes. Pushy usually means aggressive. And because he
is a Spaniard who speaks English with a strong emotional tone and accent. For
this reason, the word is translated as “Hitiifii& \”. According to the communicative
translation theory, the context of the source language determines the translator’s
understanding of the original text, and the translated text context is held by the
translator. The understanding determines the reader’s understanding of the trans-
lated text. Therefore, whether the translation of modifiers can accurately restore
the context is the key point. This translation is not only humorous but also fully
reflects the driver’s characteristics. At the same time, it also reflects the principle

of communication.

3.3. Stylistic Level

Style plays a very important role in translation, which has aroused wide attention
in the translation field. As a special writing style, sports news has its unique stylistic
characteristics. Among them, metaphor and colloquial expression are the most
obvious. Translator can preserve the original image in the translated text, keep the
original metaphor, replace the original image with a common one, and render the
metaphor using a figurative comparison while preserving the original image and
notion explication, ignore the notion explication of the metaphor, or remove the
image (Wang, 2008).

ST6: It has become part of our DNA, but the silver color of the Silver Arrows is
as much our DNA, it’s our history.

TT6: & C4 MM DNA f—H#5y, HIEE ERIRE H2RATH DNA,
FEFATHI I 5L

Rhetoric can polish an article, and the same applies to sports journalism. As in
other texts, the use of rhetoric is common in Formula One news, especially meta-
phors, and metonymies. In this case, this is a classic example of metonymy. As the
main color of racing car livery, Silver has been used throughout the history of Mer-
cedes Benz racing sports. Because of its great achievements in F1, Mercedes Benz
racing cars are usually called Silver Arrow. There is also a Chinese translation of

“H#iHi”, but for those who don’t know the sport, the word may be confusing.
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Therefore, the modification of the source text to translate it into “8%£” is more
specific and conducive to understanding, which reflects the principle of commu-
nicative translation.

ST7: “This season it’s still trying to finish high for Alfa Romeo, and there are
going be very special events at tracks like Monza for us.”

TT7: “A38F, WAMKIRA BREATIRIE « B IKE R ST I HAESIL
RFEIERE b 22— AR R TS 3.

Colloquial expression is very common in sports news reports. The reason is that
direct quotation is widely used. In addition, the oral expression itself has the ad-
vantage of being concise and vivid is also an important reason. In this case, the
sentence is a direct quote from an interview with Chinese driver Zhou Guanyu.
There is an obvious colloquial expression for this: “Finish high”. A literal transla-
tion would inevitably result in the reader of the target text having difficulty un-
derstanding the meaning. According to communicative translation theory, the ad-
justment of direct quotes in sports news cannot change the intrinsic meaning of
the original text or distort the value judgment of the original quote. Both of these
words are simple words, but only with a full understanding of the context and the
meaning behind them can the meaning be accurately conveyed, and readers can
have the reading experience of the readers of the source text. In Formula One,
“finish” usually means that a driver drives all the race laps in every race; And “high”
usually means a high ranking as a result. So “finish high” refers to a driver who
finishes the race and gets a high ranking. What the phrase is expressed in the sen-
tence is a kind of wish, so combined with the Chinese language habit, the transla-
tion of “Z F|#f 4" is very reasonable.

4. Conclusion

Based on communicative translation theory, this paper has studied F1 news trans-
lation. F1 news has something in common with other sports news, but F1 news is
not limited to a single style. Translating Formula One news is not easy. It is not
enough to be interested in F1 news translation and master some basic translation
methods. From the case in this paper, F1 news translation should start from the
understanding of racing terms, term abbreviations, oral expressions, rhetorical
devices, long and difficult sentence analysis, and other aspects. It also reflects the
rigor and professionalism of sports news translation.

In the process of case analysis, the author found that communicative translation
theory is very suitable for sports news translation. In the translation of sports
news, communicative translation theory can be used as a guide to a large extent
(Li, 2014). Words are the smallest linguistic units, and in the translation process,
whether the translation can accurately convey the information of the original text
depends largely on the translation of words. However, all words in a sentence are
influenced by the specific language environment and cultural background at that
time. Therefore, in the translation process, the translator should determine the

true meaning of the words according to the specific cultural and linguistic envi-
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ronment. The sentence structure should be adjusted when translating sentences.
In this way, the translation can become smooth, natural, and easy to understand.
For readers, the translation is easier to understand and accept, and the purpose of
communication has been achieved. Likewise, communicative translation pro-
vides good guidance when translating texts involving rhetorical and oral expres-
sions.

Besides, there is a lot of cultural content in Formula One news. English and
Chinese these two different languages have their cultural differences, so cultural
communication and exchange should be strengthened. Especially for translators
engaged in relevant work, it is more important to take the initiative to explore the
different cultures behind the text, because translation is also a way of communi-
cation between different civilizations. In the end, translation is telling the story of

another culture.

5. Discussion

F1 news combines professional expertise with mass communication attributes, re-
quiring translators to strike a balance between ensuring technical accuracy and
achieving reader accessibility. Case studies demonstrate that through sentence re-
structuring, rhetorical adaptation, and colloquialization, translators can faithfully
convey specialized information while aligning with Chinese readers’ cognitive hab-
its. This dynamic equilibrium embodies the core value of communicative transla-
tion theory.

Due to the limitation of the length of the paper, only a limited number of cases
are selected for analysis in this paper, and there is room for improvement in the
quality of a small part of the translation contained in the cases. Therefore, the
cases in this paper cannot involve all aspects of F1 news translation, and it is of
limited help to those engaged in related work. For those who are interested in F1
news translation, there is more to explore. In addition, although this paper is
guided by communicative translation theory, some contents and opinions in this
paper may not be objective due to the limitations of the author’s ability and rele-
vant professional knowledge.

Future research incorporating broader bilingual corpora of sports events could
systematically validate the applicability boundaries and adaptation strategies of
communicative translation theory across diverse texts and media styles. Simulta-
neously, by collecting feedback from different reader groups—such as professional
sports journalists and general audiences—on translated content, theoretical appli-
cations can be linked to real-world communication outcomes. This approach pro-
vides objective grounds for selecting translation strategies, thereby enhancing the

research’s universality and practical guidance value.
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